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The workshop was organized between 9-11 November 2009 in Zhengzhou, China by 
AFMA, FAO, State Administration of Grain (SAG) and hosted by China Zhengzhou Grain 
Wholesale Market (CZGM). The program was divided into four major sessions based on 
topics and one day technical tour. The outputs based on objectives of the workshop are the 
better understanding on issues faced by wholesale market managers to operate the new and 
developing market. Besides, FAO presented and received useful feedbacks to its survey on 
Quality and Safety Management in Fruits and Vegetables Wholesale Markets in Asia and 
Latin America in 2007 and 2008. The workshop attended by international and local marketers 
around 80 people, one fourth are from international. There were many developing wholesale 
market infrastructure and food terminal in Asia such as in India, Thailand, Malaysia and 
others. The auction and negotiation system of wholesale market were compared and 
presented using real experiences from Korea wholesale manager. The key successes, the 
culture involvement, participation of public or private and role of wholesale market were 
discussed from different perspective during the panelist discussion. 
 

The wholesale market infrastructure can provide the balance of needs by different 
stakeholders. It can protect the quality and food safety needs of the industry, thus protecting 
consumers, training the farmers. It is important to remember to take a gradually development 
and implementation of policy toward the change rather than build huge structures which may 
not be well studied. Mechanisms in wholesale markets that provide something for everyone is 
also addressed, for example, providing different grades of product (price differentiation) will 
be attractive to different market segment. 
 

The workshop built a small network of wholesale managers across Asia and Africa 
that they can share experiences and learn from each other. Participants from traditional 
markets had great learning experiences same as participants from market authorities. 
 


