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the same topic from 8-11 July 2013 in Rayong province,
Thailand. The workshop was for 19 participants from
Greater Mekong Subregion countries to build their
capacity on facilitating the initiation of contract farming
operations. Government officials, practitioners and
professionals from NGOs took part. Trainers at the
workshop were Carlos A. da Silva (Senior Agribusiness
Economist, FAO Rome), Ralph Houtman (Agriculture
Officer-Value Chains, Marketing and Rural Finance, FAO
regional office, Bangkok) and Caterina Pultrone (Legal
Consultant, FAO Rome).The duration of the course was
extended to three days and a half in order to have
sufficient time for a one-day field trip.

(Read more on page 4)

Unloading of oil palm for processing, Chonburi, Thailand
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AFMA had just finished its 33rd Executive
Committee Meeting in Hong Kong when we
wrote this issue. The Secretariat and many
members have known each other for a long time
and that helped a lot to have a smooth and
constructive outcome from the meeting.

We discussed proposals to adjust the
membership structure, for presentation next year

to the General Assembly, which is planned to be held in Thailand.
We also evaluated our potential to take on a new role in the

region, as well as the weaknesses that could prevent this. Thank you
to all members for feedback given during the meeting.

I hope you enjoy reading this newsletter.

Best wishes,
Juejan

AFMA Newsletter

The AFMA Newsletter is published quarterly and distributed to
members, FAO Representatives, embassies, universities and marketing
agencies throughout Asia and the Pacific. Its purpose is to provide
information on AFMA’s events, as well as information and ideas on
international and regional agricultural food policy, trading and
marketing. To submit news items or to advertise with us, please visit
www.afmaasia.org.

Juejan Tangtermthong Editor
Andrew Shepherd Honorary editor

Source: Calculating marketing cost from Marketing Extension Guide (2): Understanding
and using marketing information ©FAO 2000



AFMA Newsletter: Vol. 63 No. 3 JULY-SEPTEMBER 2013 3

News and Events

In the classroom session on Day one, Mr. da Silva
briefed the participants on FAO concepts of contract farming
and on planning and setting up a Contract Farming Operation
(CFO). Both advantages and disadvantages of contract farming
were discussed and shared in the classroom. The last session
of the first day involved a case study of Eucalyptus in Thailand,
presented by Mr. Houtman. Participants were given several
topics to consider overnight, for discussion on the next day.

On the second day, a case study on poultry contract
farming in Brazil was introduced as an example of the use of
a points system in contract farming. Buying prices paid by the
firm are calculated according to the points growers have
scored. The farmer gets more points when the poultry death
rate is low, a high feed conversion rate is achieved and the
loading time during collection is minimised. The firm
terminates 5% of poorly performing farmers every year and
these are replaced by other farmers. Many participants agreed
that this model could be adapted in their countries to control
the quality of the production.

This session was followed by one on the legal aspects
of contract farming. Ms. Pultrone described types of contracts
and the legal framework for contracts. She presented different
types of contracts based on different degree of control for
each party. It is not necessary for all contracts to be signed.
Contracts can be either written or verbal depending on the
level of trust between parties. This session also provided
suggestions on which clauses should be included in the
contract to avoid problems that might occur.

The analysis of contract farming was the key workshop
component of this course. Three real contracts were given to
three groups of participants, one contract for each. They
concerned potatoes in India, asparagus in Thailand and
poultry in Brazil. Each group discussed questions related to the
content of the contract, such as obligations of parties,
payment terms and conditions and dealing with risks. They
were asked whether they would sign the contract. The groups
found that the contracts they were reading needed further
negotiation before signing. Some participants considered that
there was too much control by one of the parties.

2nd Training Workshop of Contract Farming Operations
By Napanit Vinitchevit

Group work on contract analysis

A full-day field trip was organized on the third day. The
first visit was to Sooksomboon Palm Oil Refinery to give
participants exposure to farmer-company linkages without
contracts. The second visit in the afternoon was to a pineapple
farm so participants could learn about verbal contracts. The
Tasid (name of a subdistrict) grower group and company
representative gave details of how they organized and
sustained the relationship that had lasted for more than
10 years. Officers from the Department of Agricultural
Extension were also in attendance.

Processing cooking oil of Sooksomboon Palm Oil Company Limited in
Chonburi, Thailand

At the workshop wrap-up session, participants and
trainers discussed why the palm oil industry did not need
a contract arrangement and why the pineapple industry did.
Two explanations reached by participants were that the
amount of commodity in the market and the quality the firm
needs are the drivers behind the arrangement. There is no
specific variety or grade that the palm oil company will buy,
while there is specific variety and maturity stage that the
pineapple company will buy. Regarding quantity, the
pineapple company gives out quotas and has production
plans that it communicates with the farmers, while the palm
oil company is open 24 hours a day to buy from individual
farmers and traders from everywhere.

Carlos da Silva giving a gift basket to a pineapple grower
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The final session also had two presentations from
Myanmar’s private sector, by Ms. Thida Win of Shwe Naung
Yan company, Mandalay and Mr. Soe Than of Myat Yadana
Agriculture Co., Ltd., Shan state. Thida Win, manager of
Shwe Maung Yan, presented her company’s profile and
development work to grow asparagus, cardamom and dragon
fruit on newly developed land. Soe Than presented his firm’s
mango production and post-harvest practices in the packing
house of the company. The company produces mango for
export to Singapore and the extra large mango for the
premium domestic market. Neither of companies has
implemented contract farming but both are considering it for
the future.

○ ○ ○ ○ ○ ○ ○ ○ ○ ○ ○ ○ ○ ○ ○ ○ ○ ○ ○ ○ ○ ○ ○ ○ ○ ○ ○ ○ ○ ○ ○ ○ ○ ○ ○ ○ ○ ○ ○ ○ ○ ○ ○ ○ ○ ○ ○ ○ ○ ○ ○ ○ ○ ○ ○ ○ ○ ○ ○ ○ ○ ○ ○ ○ ○ ○ ○ ○ ○ ○

Every year AFMA’s Secretariat tries to organize
a half-day visit to a trade exhibition after the annual meeting
of the association. This year the 12th Hong Kong Food Expo
was chosen to be the outing, after the 33rd Session of the
Executive Committee on 16th August.

This was the first time AFMA had taken members to this
event. It was much bigger than we had expected. Our group
was received by a team member for Visitor Promotion of
HKTDC (Hong Kong Trade Development Council) to brief us
and show us the highlights of the fair. The expo consisted of
a Trade Hall and a Public Hall. We visited the Trade Hall where
there were international pavilions of traders,
producers and cooperatives from many
countries, inside and outside Asia, who are
targeting the knowledgeable Chinese and Far
East food markets. However, Chinese and
Japanese exhibitors themselves were the
largest exhibitors at the fair. There were more
than 300 Chinese companies and more than
200 Japanese exhibitors. Although many
exhibitors had been there before, there was
one newcomer that sees itself as a potential
supplier of agricultural products for China. We
stopped at the Guam pavilion and talked with

AFMA at Hong Kong Food Expo 2013
By Juejan Tangtermthong

Ms. Mana Silva Taijeron, Deputy Administrator of Guam
Economic Development Authority (GEDA), about her country’s
potential.

Guam is an island in the Pacific and is a territory of the
United States. The island is between 6.4 and 13.0 kilometers
wide and 51.5 kilometers long. It is located close to many
Asian countries including Japan, Republic of Korea, Philippines,
Hong Kong and mainland China. It is 3.5 to 4.5 hours by air,
and many airlines operate direct flights from Guam to Asian
countries. Ms. Taijeron added that Guam is thus the closest
supplier of US products to Asia.

Soe Than’s presentation on his company

AFMA at Guam pavilion

Fresh products of Guam on display in the Expo

Due to its tropical climate, Guam produces
several types of tropical fruits and vegetables
similar to other tropical countries. However,
most are local varieties. The samples showing in
the pavilion were fresh and healthy-looking
sweet corn, wax gourd, cucumber and yard
long bean.

Guam states that its agricultural products
for export are grown under the USDA certifying
scheme. Most of its products are available all
year round and are grown in an unpolluted and
well-protected natural environment.

For more news about trade in Guam, visit
www.investguam.com

The
G

uam
Product Seal Pro

gra
m

isad
m

inistered by the GEDA. In
tro

duce
d

inJuly, 2013, it serves as a guarante
e of qua

lit
y

products to the consumer.



AFMA Newsletter: Vol. 63 No. 3 JULY-SEPTEMBER 2013 5

Upcoming Activities

Call For Papers: Asia-Pacific Regional Symposium “Entrepreneurship And
Innovation In Organic Farming”
2-4 December 2013 – Bangkok, Thailand

Study tour in Vietnam on Rice Policy and Supply Chain
6-12 October 2013 – Vietnam

AFMA’s Executive Director will be leading 7 senior
officials from the Ministry of Food, Bangladesh to acquire
a practical understanding of rice policy and rice supply chains
in Vietnam. Issues to be reviewed during the tour include
organizing government and private quotas for rice export,
stock management, storage and distribution.

International Agribusiness Marketing Conference 2013 (IAMC2013)
22-23 October 2013 – Kuala Lumpur, Malaysia

The Federal Agricultural Marketing Authority (FAMA) of
Malaysia will be organizing the International Agribusiness
Marketing Conference 2013 (IAMC2013) from 22nd to 23rd

October 2013 in Kualar Lumpur, Malaysia. This conference is
made possible with the collaboration of Universiti Malaysia
Kelantan (UMK). It is being co-organized by Universiti Putra
Malaysia (UPM), Universiti Kebangsaan Malaysia (UKM) and
Universuty Teknologi MARA (UiTM).

The theme of IAMC2013 is “Sustainable Agribusiness: Connecting Smallholders to Markets and Entrepreneurship”. The
target group for this conference are international and local participants from the academic community, researchers,
entrepreneurs and policy makers. The main objective is to provide a platform for sharing of latest findings in the agribusiness
arena among the academic community, researchers and practitioners. Visit http://iamc.org.my/v1/

Co-organized by IFOAM, FAO, AFMA and APRACA, this Symposium will address
the different successful strategies adopted by organic farmer entrepreneurs to ensure
their competitiveness. There will be a series of presentations and workshops,
complemented by a field trip. There are corporate sponsorship opportunities
available.

Deadline for submission of an abstract has been extended to 13 September
2013. Financial assistance may be provided to selected participants.

More information can be found at www.ifoam.org
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Feature Article

A group of fruits that have been
commercially advertised on the grounds that
they contain high levels of antioxidants
or a high nutritive value and have been
widely used in many food products, such
as yoghurt, mixed juice, smoothies,
supplements, bakery products and tea, are
generally referred as the ‘Superfruits’.
Cranberry, blueberry, mangosteen and
pomegranate are among the fruits that have
gained positive recognition by consumers in
the past decade. However, some of us may
wonder, whether there is really enough
evidence for the health claims made about these fruits. A
meeting gathered researchers, growers, policy makers and
marketers to discuss whether Superfruits could be a generic or
scientific term. AFMA was invited to present and attend the
‘I nternational Symposium on Superfruits: Myth or Truth?’
organized by FAO, TFNet and Ministry of Agriculture and Rural
Development, Vietnam from 1-3 July in Ho Chi Minh City.

There is no definition of a Superfruit from FAO and
WHO, because there is alack of proof of a direct relationship
between consumption of natural antioxidants and disease
prevention. Besides, there is no standard methodology

Superfruits: Science-based or a gimmick?
By Juejan Tangtermthong

for measuring, comparing and differentiating among
phytochemical components1 of fruit. There are several
challenges in the laboratory to come up with enough
evidence because it is difficult to pinpoint bioavailability of
the claimed phytoactive compound in the human body.
This is difficult because the compound is an interacting
mixture, which breaks down during metabolism, and there is
a multiplicity of bioactivities.

Among superfruits, blueberry and cranberry were early
in the market, each now having thousands of launches of
products using them as ingredients. Blueberry’s claim is to
promote memory, while cranberry is claimed to help urinary
tract infection. Information from Innova Market Insights said
Global product launches for blueberry increased by 16% per
year from 2010 to 2012.

Trendsetters and celebrities have been pictured carrying
a superfruit drink and the growing number of consumers who
pay attention to their diet or want to look healthy and
younger than their age are contributing to the growth of
superfruit sales and product launches.

Innova Database made a presentation to show that
although product launch growth can slow
down for existing superfruits, the overall
‘superfruit’ category is expected to continue
its growth in terms of product launches due
to the identification of ‘new superfruits’; and
an increase in the number of products
launched that contain superfruits (incl. acai,
yumberry, aamla, blackberry, blackcurrant,
raspberry, bilberry, blueberry, strawberry,
maqui berry, baobab, elderberry,
lingonberry, seabuckthorn, cranberry, grape,
guarana, mangosteen, noni, pomegranate,
wolfberry, goji, acerola, and camucamu).

     1 Natural compounds in fruits vegetables nuts and grains which positively impact on human health

Pitaya Plus product from USA

POM Wonderful promoted
pomegranate juice in Europe

Mangosteen flavoured tea
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Members’ News

It is always a pleasure for the Secretariat to meet and
greet with our members. On 16th August, we met in Hong
Kong. The annual meeting was held at the Harbourview Hotel
in the morning and we walked together to visit the Hong
Kong Food Expo in the afternoon.

Chaired by Mr. Sein Win Hlaing, (AFMA chairman and
member of the Central Executive Committee of UMFCCI,
Myanmar) the meeting was very fruitful. Other representatives
were Ms. Celia Z. Tan (AFMA Vice-Chairman and Assistant
Administrator for Finance and Administration of the NFA,
Philippines); Ms. Hu Yaoqing (Department of Foreign Affairs,
State of Grains, China); Ms. Mushfeka Ikafat (Secretary of
Ministry of Food, Bangladesh); Mr. Jang Yun Ho (Senior
Manager, NACF, Republic of Korea), Dr. D.K. Bhalla, (Executive
Director (Personnel) FCI, India) and Dato Ahmed Ishak
(Director General of FAMA, Malaysia)

The 33rd Session of AFMA’s Executive Committee
By Napanit Vinitchevit

Executive Committee members photographed with AFMA’s Secretariat

Ms. Juejan Tangtermthong,
AFMA Executive Director, presented
the work in progress of the
association and AFMA’s recent
activities. It was a busy yet fruitful
year of study tours, symposiums
and events. However, there was
higher than usual expenditure due
to the office relocation last year.

In the afternoon, we walked
from the hotel venue to the Hong
Kong Food Expo, at the Hong Kong
Convention and Exhibition Centre

(HKCEC). The expo served a wide range of food products from
all over the world. Business opportunities were offered to
buyers in the Trade Hall while public visitors could indulge
their palates with delicacies in the Public Hall. The expo is an
annual event organized by HKTDC, a trade promotion body in
Hong Kong.

Members gained some insights into products from
exhibitors from Poland, Japan, Malaysia and Guam. AFMA
would like to give a special thanks to the HKTDC team, which
was very helpful in arranging our visit and showing us the
expo.

It was a great honour for the Secretariat to hear many
constructive comments and opinions on our work from our
executive members. We are grateful for your continuous
support. See you again next year.

Hong Kong Food Expo
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PRINTED MATTER

Agribusiness Public-Private Partnerships: A country report of Indonesia
Published by FAO

After the Indonesian Ministry of Agriculture announced a new initiative in
2010, the concept of Public-Private Partnership (PPP) has become popular
amongst the Indonesian agribusiness sector.

In this publication, the five selected cases reported on are;
1. Oil Palm Development Plasma Programme is an agreement between

stakeholders (oil palm farmer cooperatives, state bank and a private enterprise)
which aims to enhance farmers’ prosperity by improving their knowledge of oil
palm cultivation and management.

2. Rice Breeder Seeds Partnership Programme is an agreement between
rice farmer groups and a state company to produce certified rice seeds and
increase farmers’ income and welfare.

3. Jatropha Curcas for Bioenergy Project is an agreement between
a green energy company and farmers’ groups to provide a source of energy and
promote the use of renewable energy for industrial purposes.

4. Sweet pepper Pilot Supply Chain Project is an agreement between
a farmers’ cooperative, an exporter, a research institute and a private bank to develop competitive, sustainable
and efficient sweet pepper supply chains by introducing new technology to farmers as well as by securing markets.

5. LM3 Programme is an agreement between the Islamic Institute and a local supermarket to improve
community moral standards, economic well-being and alleviate poverty.

Most of the programmes obtained direct and indirect funding support from the government through state
banks/enterprises. Each partner’s roles and functions were defined in the agreement signed by the parties
involved. In general, agribusiness PPP have brought benefits to all the parties involved. Read the whole
publication at: http://www.fao.org/docrep/018/aq538e/aq538e.pdf


