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In this Issue

For the second time, AFMA has organized an Asian
Rice meeting as a platform for member agencies to share
insights from their countries. After AFMA’s first Asian Rice
Forum in Bangkok, organized with FAO in 2011, the Asian
Rice Forum was organized this year in collaboration with
IMPACT Exhibition Management Co., Ltd. It was held on
29 August in connection with the Thailand Agricultural
Expo 2014, a three-day expo targeting agri-business and
machinery sellers and users. The half-day seminar aimed to
serve as a meeting point for those involved in rice marketing.

The Plenary session started with an overview of
Myanmar’s Rice Industry by Mr. Sein Win Hlaing, Vice-
President of the Myanmar Rice Federation and President of
the Myanmar Paddy Producers Association.

(Read more about National Rice Updates at
the Asian Rice Forum 2014 on page 3)

The Thailand Agricultural Expo at the IMPACT Exhibition Centre, Bangkok hosted the Asian Rice Forum organized by AFMA on 29 August
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I am delighted to report the results of the
17th Session of the General Assembly and the
34th Session of the Executive Committee Meeting,
held on 28 August. We have reduced the annual fee
for Gold membership in order to welcome more
members. We are also pleased to announce the
newly elected Chairman and Vice-chairman, and
their profiles are provided in this issue. And for those
who are up for some food for thought, our Featured

Articles are on the topics of ‘Why do we buy organic and fair trade products?’
and ‘Tied O utput-Credit Markets’. As always, you can check for more
information on what is coming up and the updates from the region, on our
website, www.afmaasia.org.

See you next issue,
Juejan

Source: Marketing Extension Guide (2): Understanding and using marketing information
© FAO 2000

AFMA Newsletter

The AFMA Newsletter is published quarterly and distributed to
members, FAO Representatives, embassies, universities and marketing
agencies throughout Asia and the Pacific. Its purpose is to provide
information on AFMA’s events, as well as information and ideas on
international and regional agricultural food policy, trading and marketing. To
submit news items or to advertise with us, please visit www.afmaasia.org.

Juejan Tangtermthong Editor
Andrew Shepherd Honorary editor
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News and Events

In recent years in Myanmar many government policies
have been changed. Procedures for export and import have
become simpler and more transparent, resulting in lower
transaction costs. Rice trading has obtained many benefits
from these policy changes, according to Mr. Sein Win Hlaing.
There is now no minimum price set for rice exports, and the
requirement to have 50% of the export quantity already in
stock when the licence is granted has also been dropped.
Most important, the priority given to Rice Specialization
Companies (RSCs) to obtain export licences has been lifted.

Rice is presently traded mostly through the border at
Muse to China. The reduction of export tax from 10% to 2%
has triggered rice exporting and exports increased from
500,000 metric tonnes in 2010/11 to 1.4 million tonnes in
2012/13. Currently, the Guaranteed Floor Price for paddy set
by the RSCs is 4,000 Ks per basket (US4.00/20.9 kg).

The Myanmar Rice Federation (MRF) was established as
an apex association, putting all associations representing rice
farmers, millers, traders, producers and export companies
(MAPCO, RSC etc.) under the same roof. As the industry is
growing, Myanmar is targeting 2 million tonnes of rice to be
exported next year.

National Rice updates at the Asian Rice Forum 2014
Reported by Juejan Tangtermthong

Dr. Wyn Ellis, from the Sustainable Rice Platform (SRP),
discussed with the Forum concepts of sustainability for the
rice industry and described a project initiative to provide
market incentives through introduction of a sustainable
standard for rice, which SRP is developing with partners. At
present rice is responsible for 34-43% of the world’s irrigated
water usage and for 5-10% of methane emissions. Thus, the
key challenges of rice production are inevitably the efficiency
of resources used and the impact on the environment and on
biodiversity.

One interesting idea of market incentives presented was
to developing a standard based on the Book & Claim model.
Producers who can prove that they are operating sustainably
register a quantity of their output with the Book & Claim
certificate trading programme. They receive certificates for the

quantity of sustainably produced rice that they register. These
can then be offered for sale. Buyers can then bid for and
purchase certificates online and, in doing so, pay a voluntary
premium directly to the producer operating sustainably. The
commodity itself is bought and sold in the usual way, with no
need for costly traceability. This model is believed to provide
a low starting cost for stakeholders when compared with
a segregation model. In the segregation model, rice from
only certified farms is sold at premium price as sustainable
rice. Mr. Wyn informed participants that the draft of the rice

The Overview of Myanmar Rice presented at the Asian Rice Forum, 2014

Book & Claim traceability model

FARM MILL TRADE WHOLE
SALES

RETAIL

Credit System

Registration
Booking                        Claiming

standard for sustainability will be released for public review
from October 2014 through the SRP’s website.

The third presentation in the plenary was from Mr. Md.
Tofazzal Hossain, Director of Procurement and Administration,
Directorate of Food, Bangladesh. Rice production in
Bangladesh has been gradually increased and the country
is self-sufficient this year. Rice production for 2013/14 is at
a record high, estimated at 34 million tonnes, while the
domestic demand is 26.5 million tonnes. The majority of the
production in the country is from irrigated areas and is known
as Boro rice. The surplus has enabled Bangladesh to consider
becoming an exporter. The first move will be the Government’s
plan to export 50,000 tonnes of rice to Sri Lanka.

A panel discussion was the last session of the Forum,
bringing four experts from different backgrounds to share
their views with the audience. The panelists were the three
speakers from the plenary plus an invited guest Mr. Jirasak
Malangpoothong, Vice-President of the Bank of Agriculture
and Agricultural Cooperatives (BAAC), Thailand. The session
was moderated by Dr. Orachos Napasintuwong Artachinda
from Kasetsart University, together with Dr. Juejan
Tangtermthong, Executive Director of AFMA.

On actions taken to support the rice industry, BAAC had
recently taken a big step to support the rice industry as
a whole, and not just farmers. BAAC had realized that other
actors also play an important role in the industry and is
moving forward to providing value chain finance. The Bank
amended its decree just few months ago so as to be able to
provide non-farm credit. In addition, the Thai government
has moved away from the Paddy Pledging Programme to
equipping farmers with other support, namely rice insurance,
promoting value addition and possible suspension of rice
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supply to the market, according to Mr. Jirasak. BAAC also
reduced interest rates to rice farmers by 3% for a period of
six months, targeting 1.5 million Rai (240 thousand Ha) of rice
growing areas in the North and Northeast of Thailand.

In Myanmar, the Myanmar Rice Federation is establishing
agribusiness service centres. MRF is also negotiating with
paddy buying companies in giving loans to farmers. In
Bangladesh, credit is provided for rice millers to develop their
facilities and there are incentives for millers who procure
government stock.

The Forum ended with a vision on what is the priority
for the rice industry in Asia. It was agreed that the rice
industry is important, being essential for rural incomes and
food security of the majority of the population in Asia. SRP
urged closer linkages between supply chain actors and
government. BAAC added that they are making sure that rice
farmers get a fair share in the industry. In Myanmar, the export
target is the driving force for development of the industry,
while in the case of Bangladesh promoting production to
secure food for the growing population is central.

Strengthening Partnerships for Food Security discussed at the 3rd APEC
Ministerial meeting in Beijing
By Dr. Han Jizhi, Deputy Director General, State Administration of Grain, China and PPFS Chair 2014
Edited by AFMA Secretariat

A number of meetings under the Policy Partnership on
Food Security (PPFS) were hosted by the State Administration
of Grain (SAG) of the People’s Republic China on August 14-15
in Beijing in connection with the Third Asia-Pacific Economic
Cooperation (APEC) Ministerial Meeting on Food Security,
which was also hosted in Beijing on September 19 by the
Ministry of Agriculture and SAG.

Mr. Han Changfu, Minister of Agriculture, and Mr. Ren
Zhengxiao, Administrator of SAG, co-chaired the PPFS
Meeting. Around 200 delegates, including ministerial officials
from 20 APEC economies and representatives of relevant
international organizations, participated in the meeting.

Food security is a multi-dimensional and complex issue
consisting of many social, economic, environmental, physical
and political factors. From 2011-2013, 552 million people living
in Asia were still undernourished, accounting for 13.5% of the
Asian population and 65.6% of the global undernourished
population. The challenge of food security has been a big
concern for all APEC economies to tackle.

The APEC Food Security Road Map Towards 2020
(Version 2014), APEC Food Security Business Plan (2014-2020),
APEC Action Plan for Reducing Food Loss and Waste, and the
Action Plan to Enhance Connectivity of APEC Food Standards
and Safety Assurance, that were endorsed in the PPFS 2014
Plenary meeting on August 15, were welcomed and
supported at the Third APEC High Level Consultation Meeting
on Food Security as well by the Beijing Declaration on APEC
Food Security, issued at the Third APEC Ministerial Meeting on
Food Security.

At the 3rd APEC Ministerial Meeting on Food Security,
focusing on “strengthening regional cooperation, ensuring
food security”, delegates reached consensus on three major
issues in this regard, namely, boosting agricultural productivity
and food production on the basis of Science and Technology
innovation; improving post-harvest management to reduce
food losses; and strengthening regional cooperation to
promote food security.

The Beijing Declaration on APEC Food Security can be
viewed at http://english.agri.gov.cn/news/dqnf/201409/
W020140923387392205016.pdf

The Third Asia-Pacific Economic Cooperation (APEC) Ministerial Meeting on
Food Security opened in Beijing on September 19. Chinese Vice Premier
Wang Yang addressed the opening ceremony (Photo courtesy of Ministry of
Agriculture of the People’s Republic of China)

Policy Partnership on Food Security (PPFS) meeting on 14-15 August in Beijing
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Feature Articles

This new paper reviews detailed survey evidence over
all segments of rice value chains in India, Bangladesh, Vietnam
and China to test the hypothesis that tied credit has radically
declined.

The data were drawn from six areas over the four
countries. The six included four dynamic, commercial zones
that are the mainstays of rice supply: (1) Noagoan district,
Bangladesh; (2) West Uttar Pradesh (UP), India; (3) Heilongjiang
province, China; and (4) Mekong River Delta (MRD), Vietnam
(in An Giang and Hau Giang provinces). The other two were
less-developed rice zones, relative hinterland areas, for
comparison. They were: (5) the Shangrao district of Jiangxi,
China; and (6) the Allahabad district of eastern UP, India.

The paper analyses value chain finance for paddy
farmers, traders, mills and retailers, as follows.

First, for farmers, regardless of the zone (country or
degree of development), tied credit or advances from traders
to rice farmers appears to have nearly disappeared. In Eastern
and West/Central Uttar Pradesh, the share is but 5% and 3% of
farmers, respectively; in Noagoan in Bangladesh, Jiangxi and
Heilongjiang in China and in the Mekong River Delta in
Vietnam, 0%. Decades ago, such advances could be used as
leverage for buyers to secure farmers’ output. However,
nowadays farmers have lots of cash options (especially rural
non-farm employment and migration earnings), meaning that
they do not need to depend on advances. There are lots of
competing traders who are able to access farmers via better
roads and the proliferation of rural wholesale markets, and cell
phones mean the farmers can shop around to sell to traders
offering better prices. However, farmers do tend to finance
traders by being paid with a delay of a week or two while the
trader sells the paddy.

Second, for traders, surveys basically corroborated the
findings of the farmer surveys. In India, in the east of Uttar
Pradesh and Madhya Pradesh, only 5% of rural traders and
12% of urban traders gave advances to farmers or other
traders; in West/Central UP, no rural or urban rice trader
provided an advance to suppliers; in Bangladesh, only 9% of
the suppliers got credit from traders; in Jiangxi rural area, only
10% of the paddy traders gave advances.  Again, however, in
most of the zones the suppliers of traders were paid with

Tied Output-Credit Markets Have Come Untied: The Fall of Traditional
Value Chain Finance in the Asian Rice Economy
Reardon, T., B. Minten, S. Das Gupta, K.Z. Chen, T.A. Dao, J. Wang, K.A.S. Murshid.
August 2014, Paper for the Asian Development Bank
Edited by Juejan Tangtermthong

a delay. Very few traders took loans. Value chain finance was,
in fact, least developed where the links between farmers and
mills and wholesalers were the tightest, in Heilongjiang. The
study found in MRD in Vietnam that only 5% of the rural
traders paid an advance.

Third, very few mills in the study zones provided
advances to suppliers, even where the relation with farmers
did not involve other intermediaries. The reasons appear to be
similar to those stated for traders. Again, as with traders, the
study found that it was very common through the zones for
suppliers to mills to be paid with a delay and thus de facto
finance the mills. But that delay is usually only long enough to
enable the mill to do the milling and sell the rice. A few of the
largest mills in China accessed bank loans.

Fourth, while it is very common for small traditional
rice retailers in all the zones to be able to pay with a delay
(a tactic traders use to hold their network), again, the delay is
quite short, just a few days to a week during the transaction
cycle. The study also found that very few consumers get credit
from rice shops. In sum, there is little value chain finance
“upstream” in the rice value chain in Asia. But there is a lot of
value chain finance midstream and downstream, with only
limited access to bank loans. Advances and delayed payments
are frequent but minor.

The summary of the paper argued that farmers and
other actors in the chain have an additional source of funding
that was previously unavailable. This paper did not identify
input suppliers as a source of loan credit, perhaps because
they are not tied to output markets. However, the paper
mentioned that “in the Mekong River Delta area of Vietnam is
an exception to the pattern found in other areas. Agricultural
input shops provide credit to the farmers to pay for the inputs
at the end of the season and, according to the survey, 70% of
the households pay with a delay to input shops”. In fact, this is
rather common in many countries in Southeast Asia where the
chemical store or representative of a chemical company
provides easier access to credit than other sources.

For the full report, please go to: http://www.perhepi.
org/wp-content/uploads/2014/08/6.-Tied-output-credit-
markets-have-come-untied_Reardon-report-on-Traditional-VC-
Finance-via-Trade-Finance-in-Asia-August-2014.pdf
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“Advocates of ethical con-
sumerism suggest that consumers
should consider the environmental
and human costs of the products
they choose, but unfortunately only a
small number of people in North
America consume ethically on a
regular basis while most consumers
just look for good deals and ignore
the social impact of the products
they buy. Why are some consumers
willing to spend time, money, and
energy on making more responsible
choices? ”Ahir Gopaldas, a researcher
and assistant professor at Fordham
University, New York is working to understand how emotions
also play an important role in motivating ethical consumers.

Gopaldas approached the study as an ethnographer,
interviewing people who identify themselves as ethical
consumers and reading materials from activists and ethical
brands. The findings are published in the Journal of Consumer
Research. The author identified three sentiments providing the
motivational energy for action; contempt for villains, concern
for victims and celebration of heroes.

Contempt for villains includes people’s feelings of anger
and disgust. These feelings might be directed towards
companies that pollute or use unethical labour practices, or
even towards larger systems like excessive consumerism. This

Why do we buy organic and fair trade products? Motivation for action
By Margaret Badore, Treehuger.com
Edited by AFMA Secretariat

Organic cos lettuce supplies weekly to the online
community shop, Grecocos.org, run by AFMA in Bangkok

might lead people to boycott a
brand or stop buying a whole
category of products.

Concern for victims encom-
passes feelings of caring for workers
and the environment, anxiety about
production processes and guilt
about not making the most ethical
choices. These emotions not only
lead people to learn more about
where food and other goods come
from, but also to recycle and donate
to charities.

Celebrating heroes involves
the feeling of joy we get from

supporting the systems we believe in—like local farmers and
fair-trade producers. It also includes feelings of hope
in the idea that individuals’ actions can together make
a collective impact. “Hope can help us persist in making
ethical choices even when things are not going too great,”
said Gopaldas in an interview with the Tree Huger.

The full article reference is: Ahir Gopaldas, Marketplace
Sentiments, Journal of Consumer Research, Vol. 41, December
2014 (Electronically published August 6, 2014).

This article was edited from www.medicalnewstoday.com
(Anonymous, Sept 19) and www.treehuger.com (Margaret
Badore, Sept 18)

Dairy Asia Pacific Summit 2014
20-21 November 2014, Singapore

Upcoming Activities
MAHA 2014
20-30 November 2014, Malaysia

FAMA and MARDI will co-organize MAHA 2014 with the
theme “Agrotechnology – Catalyst for Transformation”. The
event will exhibit the latest technologies and innovations from
the Agriculture, Horticulture & Agrotourism Industries, and
gather industry players and professionals from various sectors
to explore and seize the opportunities presented by
innovations in agribusiness and agriculture. It will be held

concurrently with the Farmers, Livestock Producers and Fishermen’s Day (HPPNK), which gives recognition to the agriculture
communities across the country. For more information, please visit: http://www.maha.gov.my/index.php/en/

The Dairy Asia Pacific Summit 2014 will be held at the Goodwood Park
Hotel in Singapore. The summit will gather distinguished experts as well as
industry leaders for a thorough analysis of the latest developments in
regulatory dynamics, industry integration, safety controls from raw materials to
the consumer, traceability, and dairy R&D innovation, as well as farm
management and sustainability within the dairy industry in the Asia-Pacific

region. For more information, please visit: http://www.duxes-events.com/DairyAP/
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Members’ News

The 17th General Assembly (GA) of AFMA was held
together with the 34th Executive Committee Meeting (EXCOM)
in Bangkok on the 28 August.

Almost all members participated in both GA and
EXCOM, coming from Sri Lanka, India, Myanmar, Malaysia,
Republic of Korea, China and Bangladesh. Major issues
discussed at both meetings were on membership expansion

AFMA members met in Bangkok for the 17th General Assembly

AFMA members attended the 17th General Assembly in Bangkok
and adjustment of the membership fee. Following up on the
proposal from the 33rd EXCOM, a major decision in this year
meetings was the adjustment of the membership fees to suit
the operations of AFMA. The four categories of membership
remain, but the annual fee of Gold membership is reduced
from USD7,500 to USD5,000. The tier benefits for members will
focus on voting rights, financial support for participating in
the annual meeting of the association and updated news.

UMFCCI continues Chairmanship of AFMA
Mr. Sein Win Hlaing from UMFCCI,

Myanmar was re-elected as Chairman of
AFMA. The Vice-chairman for this term
will be FAMA Malaysia’s Director General,
Dato Ahmad Ishak. We would like to
congratulate them and to thank them for
their willingness to serve AFMA in this way.

Mr. Sein Win Hlaing has been in
auditing and business consulting in

Myanmar for more than 30 years. He was the Secretary
General of the Republic of the Union of Myanmar Federation
of Chambers of Commerce and Industry (UMFCCI) for more
than 20 years and is now a life member, Honorary Auditor and
Central Executive Committee member of UMFCCI. He is the
Chairman of his firm, Myanmar Acme Co., Ltd. He is an

influential person in the rice industry of Myanmar, as the Vice-
President of the Myanmar Rice Federation (MRF) and President
of the Myanmar Paddy Producers Association (MPPA).

Dato Ahmad Ishak has been
working with the Federal Agricultural
Marketing Authority (FAMA), Malaysia for
more than 30 years. His background in
economics led to several positions in
FAMA, starting as an Economic Affairs
officer, then Senior Director (Fresh
Produce Trading Division), Deputy
Director General and, now, Director
General.

Mr. Sein Win Hlaing,
Chairman of AFMA

Dato Ahmad Ishak,
Director General of
FAMA Malaysia and
newly elected Vice-
Chairman of AFMA

New members
AFMA is pleased to welcome new individual members

Mr. Martin H.J. Smetsers and Mr. Kim Jin Woo. Mr. Smetsers
joined us in November 2013. He is the Managing Director of
Pura Organic Foods Limited in Phuket, Thailand. This is an
organic food distribution company. The company provides a
wide variety of dairy products, eggs, chicken, organic dry
products, nuts (organic and other), and superfoods like Chia
and Spirulina. They have 2 shops in Phuket province for retail
customers and service the hospitality industry all over
Southern Thailand. For more information, please visit
www.puraorganic.org

Another new member is Mr. Kim who joined us in
August. He is the Managing Director of the Mekong-Korea
Agriculture Community. His offices are based in Malaysia,
Myanmar and Cambodia. The company promotes marketing
collaboration and activities between Republic of Korea and
Asian countries, especially countries in the Greater Mekong
Sub-region (GMS). It has been sourcing agricultural products
such as melon, cotton, soybean, and areca palm in the GMS.
It also plans to work on bean and corn contract farming in the
region. For more information, please visit www.kamaf.net

AFMA membership
Gold – USD5,000 per year

– one vote, two sponsorships
Silver – USD3,300 per year

– one vote, one sponsorship
Bronze – USD500 per year

– one vote, no sponsorship
Individual – USD70 per year

– no vote, no sponsorship
SPECIAL OFFERS for new members in 2015-2016. Institutional

members will be waived the admission fee of USD500.
Apply now to get insights and to link to the region!



Publication Review

Agricultural and Food Marketing Association
for Asia and the Pacific (AFMA)
202/1 Larn Luang Road, Bangkok 10100, THAILAND

Phone: +66 2 2823136-7   Fax: +66 2 2823138

E-mail: info@afmaasia.org   www.afmaasia.org

PRINTED MATTER

The Agricultural Market Information System (AMIS) was
established at the request of the Agriculture Ministers of the
G20 in 2011 to enhance food market transparency and
encourage coordination of policy action in response to market
uncertainty. Participants in AMIS include G20 members plus
Spain, and seven major commodity producing, consuming
and exporting countries.

Agricultural Market Information System (AMIS)’s website
Managed by AMIS Secretariat, Rome

Crop condition map in AMIS Market Monitor, synthesizing production on four crops

The AMIS website presents market information through
its Market Monitor, Indicators, Analyses and Statistics. The
focus of AMIS is on four crops that are particularly important
in international food markets, namely wheat, maize, rice and
soybeans. The AMIS Market Monitor provides a synopsis of
major developments in international commodity markets,
focusing on these four crops. It is published ten times a year.

The Indicators cover prices and price
volatility, energy, food stocks and
utilization, and other indicators. The
Analyses part analyses international food
markets based on factors such as futures
exchanges, energy markets and stock
regimes, and refines methodologies and
indicators to support effective analyses.
The Statistics part assembles the latest
and most reliable data on production,
trade, utilization and stocks for the
commodities currently covered by AMIS.
More information can be viewed at
www.amis-outlook.org.

Conditions:
Exceptional

Favourable

Watch

Poor

Out-of-Season

No Data

Countries:
AMIS Countries
Non-AMIS Countries

Crops:

Maize Wheat Soybean Rice




